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SECTION 1: THE WATER LABEL

Introducing the Water Label
and water efficiency



Introducing the Water Label

Modern bathroom fittings are designed to be more water efficient
without compromising performance. Water efficient products will
help your customers save water, and save money on their energy bills
because they are not heating so much water.

The Water Label has been developed by
the Bathroom Manufacturers’ Association
and is now operated by The Water Label
Company. It enables customers, across
Europe, to easily compare the amount of
water different products use and make
informed decisions that will save them
water and money.

Major DIY retailers, builders and plumbers’
merchants and manufacturers of bathroom
products are committed to using the Water
Label for all bathroom fittings. Thousands of
bathroom products are already registered
with the European Water Label. Once
registered, products are given a Water
Label rating based on the manufacturers’
product information.
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This guide explains how the Water Label
works, contains information on consumer
attitudes and behaviours towards water
efficiency and the Water Label, messages
to be used with consumers and plumbers,
and gives an overview of the promotional
materials available to support the Water
Label - everything you need to know to
get started!




The importance of water efficiency

Water efficiency is an important issue, even here in the UK where

it's generally believed it rains quite a lot of the time. We're all using
more water today than we used to and decades of unsustainable
abstraction (too much water taken out of rivers and aquifers too often,
for too long) means our water supplies are becoming more vulnerable
to things like unpredictable weather and drought. Anything we can do
to reduce the water we use will lessen the impact.

The EU, UK and devolved governments in Scotland
and Wales have recognised the importance of water The UK aCtua”y haS |eSS

efficiency and have been introducing measures to

encourage more sustainable behaviours, such as water ralnfa” per person than
meters and using products which are more water ne|ghbour|ng northern

efficient. This is where the Water Label comes in. European Countries, and
London is drier than Istanbul!

Introducing the Water Label and water efficiency



Why you should use the Water Label

Benefits to using the Water Label:

Help your customers to save Be part of a Europe-wide
money on their utility bills initiative, supported by major
(reducing water use and the retailers, brands, suppliers and
amount and cost of hot water) manufacturers, to promote
and reduce their impact on water efficiency.

the environment.

Demonstrate your company’s
commitment to reducing
water use and improving
resource efficiency.

Meet the needs of your
customers who are keen to
see and hear more about

water saving innovations.

Benefit from consistent messages
and designs to increase consumer
awareness of water efficiency.
Access consumer tested
communications materials that
can easily be adapted to your
needs and existing brand or used
‘off the shelf’.

Introducing the Water Label and water efficiency



How the Water Label works

This is the full version of the Water Label. It provides “at-a-glance”
information in a clear and easy to understand way, with the
emphasis on design and colour rather than text.

¢ Clear and simple imagery.
P 9er The measurements used on the Label changes

depending on the product type - after all, you
can't compare a shower with a toilet! The table
(see right) shows some of the main product
categories and the types of measurement they
use. Once products are registered they are given
a unique Water Label based on their technical/
performance information. All you have to do

is make sure you put the right Label next to

the right product.

* Limited use of text.

* Colour-coded performance bands Type of
(products in the green performance measurement
bands are most efficient, products
in the amber/red performance band

are least efficient). Performance
bands

* The prodl.fct’s indivic‘iual water Actual capacity or
consumption score (i.e. how much performance of
water it actually uses) is shown, the manufacturers
so customers can see precisely how product
efficient the product is and compare
products within the same band.

It also provides extra information
for those who are particularly Shower handsets Litres per minute (L/min)

interested in performance. Basin taps Litres per minute (L/min)

WC suites (toilets) | Litres per effective flush

WATER LABEL: TYPES OF MEASUREMENT

Product Group Type of measurement

Baths Total volume to overflow

www.europeanwaterlabel.eu

7 SECTION 1: THE WATER LABEL Introducing the Water Label and water efficiency




Instructions for

* The Label may be reduced to a minimum size
of 50mm but it must remain in proportion.

* It can be embedded with other graphics but
no adjustments can be made other than to insert
actual flow or volume rates for products.

* Flow or volume rates should always be
to one decimal place (i.e. 3.4) except for:

o toilets/WCs which must be to
two decimal places; and

o baths which don't need any
decimal points (i.e. whole numbers only).

* When a specific rating is shown,

a blue panel (Pantone 550) can be added:

o this should be placed to the right hand side
of the chart;

o the approximate flow rate/volume for that
product should then be overlaid in black,
Avrial text; and

o the font size should match the text in the
measurement scale on the left hand side.
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use

www.europeanwaterlabel.eu

B

Minimum size 50mm

www.europeanwaterlabel eu

Pantone
550

Match point size
with text on left

Black, Arial




Product categories and the Water label

There are slightly different versions of the Water Label with different icons
in the top right hand corner, depending on the product category:

Showers/taps

Average flushing
volume (litres)

www.europeanwaterlabel.eu

The Water Label can be used and adapted
for a range of different applications.
Whether you want to use the Label in
catalogues, online, on shelves, or on in-store
posters, the Label can be formatted to

suit the communications channel:
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Toilets

water
label

www.europeanwaterlabel.eu

Baths

water/ =
Capacity to Ia bel

overflow (litres)

Max. 170

Max. 185

Max. 200

>200

www.europeanwaterlabel.eu

Cisterns

water,
Average flushing I a b e I E

volume (litres)

www.europeanwaterlabel.eu

e it can be embedded
with other graphics;

e it fits neatly into product
displays; and

e it can be adapted to both
online and printed materials.

As well as the Water Label itself, you

can make use of the free communications
materials. These resources were developed
alongside the Label and will help you to
promote water efficient baths, showers,
taps and toilets; raise awareness of water
efficiency and help customers understand
how the Water Label works. See Section 4
for details.




Alternative Water
Label formats

Alongside the main Water Label, there is a range of different,
reduced size formats. These allow the Label to be used in a variety
of applications where space may be limited (e.g. online or in
catalogues or brochures).

Appendix 1 contains a more detailed guide to all the alternative
format Water Labels and how they may be used.

Resources

More information on how to use the Water Label
and alternative Label formats is available from

All the Labels are available to download from this
website in a variety of formats including: JPEG, EPS

and PDF. CMYK and mono versions are also available.
The website also provides more information on different
Label formats, colour chart/Pantone references and
descriptions to accompany them.

Please note: in order to access materials, manufacturers
must have products registered, and will only be able to
access materials relevant to the types of products they
have registered and listed.

Full contact details for the Water Label Company which
administers the Water Label are to be found at the back
of this communications pack.
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Messaging and insight

To develop messages to support the Water Label, recent research
was reviewed and new research carried out into the effectiveness
of different messages, with consumers and plumbers. The results
were used to select the most effective messages and to develop
the range of materials to help promote the Water Label.

This information has been brought together into this section

to help you understand attitudes towards water efficiency and
efficient bathroom products.
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Facts and figures about water efficiency

Taking

An average family of four while a short shower
As much as could

can use as little as

We use by replacing an one-third that amount
comes of our water inefficient shower head with (about 26 litres).

from heating water. =t o ) s a water-efficient one. That's a

et TeE. saving of around £75 on their Replacing a showerhead
energy bills and around £90 with a more water efficient
on their water bills (if they model can reduce the
have a water meter). amount of water used by
In the UK every A running tap uses more than half.
person uses more than six litres Old style
approximately of water a minute toilets use 13 litres of
and water per flush. Modern,
Baths and taps dual-flush toilets typically
used for personal can use less than six litres
of water a year. washing for a full flush and four

litres for a reduced flush.
in the home.

Sources: www.waterwise.org.uk; www.waterwise.org.uk/data/resources/25/Water_factsheet_2012.pdf; www.
energysavingtrust.org.uk/Heating-and-hot-water/Saving-money-on-water/Saving-water; www.energysavingtrust.org.
uk/Take-action/Energy-saving-top-tips/Changing-your-habits-room-by-room/Saving-water-in-the-bathroom; www.
energysavingtrust.org.uk/About-us/The-Foundation/At-Home-with-Water
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Consumer insight

Consumers believe that the UK receives a lot of rain and trying to say otherwise is not
well received. However, consumers react positively to messages linked to population
increase, climate change and security of supply in the future.

Many consumers already believe that they
need to save water and want to be more
water efficient:

* 81% of people agree the need
to save water will become more
important in the UK in the next
5-10 years; and

* over 50% of households say they are
trying to reduce their water use.

A lot of people think they are already doing
what they can to reduce water and that
they only use what they need to. Therefore,
messages shouldn’t be too general — they

need to link to specific actions (or products).

Appropriate facts and figures are well
received by consumers especially when they
tell people something they don’t know/
didn't realise.

There are positive expectations among
consumers about running costs. A good
message is: "A typical family could save
£165 a year on its utility bills if it installed
an efficient bathroom suite compared

to a standard one.”

Savings spread over longer periods have
less impact.

Once people are aware of it, the Water
Label is intuitively understood — because
of the similarity with the energy labelling on
freezers and other white goods. Messages
explaining the Water Label should not
provide too much detail or technical
information as it can confuse. On the
promotional materials the ‘bigger savings’
flash is used rather than a specific water
efficiency rating. This appealed to people’s
motivation to save money and tested well

with both consumer and plumber audiences.

Consumers want to hear more about the
money saving potential and think that
these messages should be used more
often and be given more prominence.
However, consumers don't clearly
understand the link between water

and energy use. The link needs
explaining but the explanation
should be kept simple.

For example: “The more
efficient the product is, the
less water (and energy needed
to heat that water) you'll use.
You'll notice the difference
on your utility bills, but not
on performance.”

Consumer insights, research and messaging to support the Water Label and water efficiency
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onsumer insight continued

15

The role of clear product point of sale and literature as well
as informed staff is very important in giving customers the
right information about saving water:

° 85% of people said
that if price, design and
specification were equal,
they would prefer to
purchase a bathroom
product that is water
efficient; and

* 82% of people surveyed
said they would find it
helpful to have more
detailed information on
in-store labels for
bathroom fittings.

* 82% of people also said
it would be useful to
have information about
how water efficient each
product is so they could
compare them easily.

* alack of knowledge
about water efficient
products is one reason
they are not fitted.

-~

* 90% consumers visit
stores to get information;

* 88% customers
researching online;

* 41% of people visiting
stores will speak to a
member of staff;

o nearly 70% of people
said they would find it
helpful if staff in store
could give advice
about which bathroom
products use water
more efficiently;

—

* a sizeable minority (27%)
leave it to plumbers to
choose their bathroom
fittings who in turn rely
mainly on merchants
for advice; and

* house builders rely mainly
on information from
manufacturers i.e. product
literature and sometimes
talking directly.

* When the Water Label
is integrated into
promotional material
featuring bathroom

Where people get information on Water efficiency and available products/technology:

products the image used
dominates first reactions
and determines whether
consumers continue to
read the text or not.

For this reason, the focus
of the communications
is on the message and

is supported by subdued
images or cartoon-

style images.

See the promotional
materials in Section 4 (page
20 onwards) for examples
of how these principles
have been applied.

~

J

A

(Source: Icaro/WRAP 2013, Water Using Products Consumer Insight Research).
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Product specific information

Consumers want information on how efficient a product is and to be able to use this

information to inform their choice of purchase.

* Innovation — customers may not be * Consumers are positive about terms like
" "

familiar with new water saving technology
(especially for showers and taps) but they
are interested in product innovations
(more than efficiency) and have an on-
going desire to try / see / hear them in
action. Messaging around products should
explain the water saving features in simple
terms and link them to saving water,
energy and money.

e Customers are looking for ‘choice’ and
‘control’ — use messaging to explain to
customers how a water efficient product
gives them more control over the amount
of water they use and the cost of their
utility bills.

* A number of factors dominate the
selection of most products. Initially, price
and appearance are the most important
followed by ease of use and performance.
Care should be taken to reassure consumers
that water saving products are easy to use
and performance is unaffected. Consumers
are concerned that “water efficient” means
lower performance (especially for showers).

16

“high efficiency”, “high performance” and
“water saving” but have some negative
reactions when the word “eco” is used

in relation to water efficient products —
people link it to high cost and reduced
performance.

Consumers are keen to understand how the
design of the product results in efficiency,
particularly for baths where it is not
intuitively understood and also for water
efficient products with innovative or new
technology (especially taps and showers).

Lead with messages about familiar water
efficient products first before introducing
less familiar ideas. There is a clear
hierarchy to consumer understanding

of water saving products: consumers
understand water saving showers and
toilets; water efficient taps are a relatively
new concept; but consumers have
difficulty understanding the concept

of a water saving bath.

* With baths, consumers are keen to
understand how the design of the product
results in efficiency. Make sure there is an
explanation of the features of water saving
baths — consumers need to understand the
principles to accept the idea.

* Messages which link to household
routines and perceptions of social “norms”
(i.e. behaviour people think of as normal
that ‘everyone’ does) are also effective.

) Wate,

h lahe) " o
ts“""'ss
[

Enjoy a high-

performance
shower and
lower bills

Aerated showerheads mix air into the
flow. Using less water (and the energy
needed to heat it) whilst giving you
the same full shower feeling.

Use the Water Label to find a water

saving shower. Lok in-store or visit:
www.europeanwaterlabel.eu

Example of a poster for water efficient
showers displaying some of these
principles.
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Plumber/trade research
and insight

Thousands of products are registered with the Water
Label and it is becoming increasingly visible to customers.
Information about the Water Label needs to be shared
with plumbers so they can promote the most efficient
products and respond helpfully to customer questions.

B
What plumbers think:

* Plumbers are broadly positive about a customers trust them and a significant
label for water efficiency. Most see it as minority (27%) of consumers leave it to
a natural extension of energy efficiency plumbers to choose their bathroom fittings.

labelling and see this as a positive

trend, adopting the view of ‘the more * plumbers are interested in new products,

information the better’. especially ones that can save their
customer’s money (a useful selling point)
* Plumbers want to know where they can and deliver the required performance;

find out more information about the Label. .
 performance and reliability are very

Plumbers need to know about new product important; and

innovations and water efficient technologies

so they can respond to customer questions * plumbers tend to have strong brand

and advise them. They can have great loyalty, purchasing brand/products they
influence over customers, because their know and trust to work and be reliable.

N\

B
What plumbers
want to see/hear:

J

money saving information like “Save your customers up
to £165 a year” is important as plumbers can use the cost
savings figure to promote the financial benefits of water
efficient products to customers. For plumbers this is a
potential selling point;

performance needs to be emphasised in messaging around
water efficient products, as it is a critical issue for plumbers

because their reputations rely on products that a) work and
b) deliver customers the product experience they want;

plumbers want information about water efficient
products and fittings:

o research shows there is relatively little awareness amongst
some plumbers about water efficient fittings, with the
exception of dual flush toilets and, to a less extent, aerated
showers. There is little understanding amongst plumbers
about how taps and baths can be water efficient;

o plumbers are interested in more product information
to guide product choices - they want to make sure that
the products they are fitting are compatible with their
clients’ homes and avoid installing a product that will
not work, or will not work well;

there is strong demand from plumbers to see products
"for real’ — for example, in-store demonstrations; and

‘word-of-mouth’ is an important product communication
route for plumbers so information needs to be short and
simple so it can be remembered and passed on.
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Messaging

This section contains all the key messages and text from the Water Label resource materials
(consumer and trade materials) so you can adapt the text to suit your specific needs.
Always include a direct website link along with clear instruction/reason to use it.

Consumer messages

HEADLINE MESSAGE
The Water Label
What is the Water Label?

Save energy and money
with the Water Label

Products

Showers
Enjoy a high-performance shower
and lower bills

CORE MESSAGES

° The Water Label tells you how little or how much water your taps, shower, toilet or bath use. The more efficient the product is,
the less water (and energy needed to heat that water) you'll use.

* The Water Label is your at-a-glance guide to high-performance and efficient taps, baths, toilets and showers.

 Products are grouped into colour-coded performance bands depending on how much water they use.

* The smaller the arrow, the more water efficient the product with green being the most efficient.

Saving water, energy, money and performance

* Up to 25% of your household heating bill is spent heating water. The less water you use (and the energy needed to heat it)
the more energy and money you'll save.
* You'll notice the difference on your utility bills, but not on performance.

° Aerated showerheads mix air into the flow. Using less water (and the energy needed to heat it) whilst giving you the same full
shower feeling.

h Toilets
' Don't flush your money away

y

® 22% of the water we use in our homes is flushed down the loo.
* Old style toilets typically use 13 litres of water per flush. Dual flush systems work just as well, but typically use only six litres or less
for a full flush and just four litres for a reduced flush.

Taps
"\r You'll love our high-efficiency taps

* Ingenious ‘click taps’ deliver instant control, saving you water, the energy needed to heat it and money. Click once for low flow
and twice for high.
* You'll love the taps and you'll love the lower utility bills even more.

Baths
" Relax knowing you're saving money

y
y

 Baths designed with curved sides and raised ends use less water (and the energy needed to heat it) whilst giving you the same
soothing bath experience.
¢ Sink into the same soothing bath experience. In fact the only difference you'll notice is on your utility bills.
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Trade messages

HEADLINE MESSAGE CORE MESSAGES
The Water Label

What is the Water Label? * The Water Label tells you how little or how much water taps, showers, toilets or baths use.
* The more efficient the product is, the less water and energy (to heat that water) it uses. Your customers will notice the difference on
their utility bills, but not on performance.

Saving water, energy, money and performance

Save your customers up to £165 a year ¢ Use the Water Label to find high-performance and efficient taps, showers, toilets and baths from the brands you trust.
Help your customers to save water, © Save your customers up to £165 a year.
energy and money e Use the Water Label to find high-performance and efficient taps, showers, toilets and baths from the brands you trust.
Products
Showers * Water efficient showers reduce water use by up to half whilst providing the same full shower feeling.
High performance showers * Aerated showerheads mix air into the flow. Your customers will love the shower and, by heating less water, love the lower energy bills
and lower bills? even more.
Toilets ® 22% of the water used in the homes is flushed down the loo.
Don't let your customers flush ° Dual flush systems work just as well, but typically use only six litres or less for a full flush and just four litres for a reduced flush.

their money away

Taps  Dual action click taps put your customers in control - click once for low flow, twice for high.
A tap that saves your customers | © They'll love the taps and, by heating less water, love the lower energy bills even more.
water and money

Baths * Water efficient baths are designed with curved sides and raised ends and use less water to fill.
Water efficiency made simple * Give your customers the same soothing bath experience and help them to save water, energy and money.
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Overview of water efficient products

4 N
The Water Label

covers twelve different
product categories:

Baths

Basin Taps
Cisterns

Electric Showers

Grey Water
Recycling Units

Kitchen Taps

Replacement WC
Flushing Devices

Supply Line Flow
Regulators

Shower Controls
Shower Handsets
Urinal Controllers

WC Suites

21

This Communications Pack provides facts, figures, messaging and materials
to support four of the main water using product categories relevant to the

bathroom sector:

WC suites (toilets)

It is important to provide information for customers on
water saving (and where relevant energy efficient) options
for these different product categories, how the alternative
products work and how much money and water might

be saved as a result. However, consumers do not clearly

understand the link between water and energy use (and
bills) so messaging needs to be very clear and simple.

Shower handsets

SECTION 3: Overview of water efficient products

Basin taps

The Water Label will provide some of this information,
but shop-floor staff and brochures etc. can provide more
detail or answer any specific queries about water efficient

products. Alternatively, consumers can be pointed to
manufacturer’'s websites or the Water Label website.




Features of water efficient products

Shower handset

It is important to make sure
consumers know that water
efficiency doesn’t mean a weak
or poor performing shower.

A water efficient shower
handset might:

° use an aerator to add air to the
water to maintain the feeling of
force whilst reducing the amount
of water used; or

* feature a low flow regulator
which can help to use less water
whilst maintaining the normal feel
of a shower.

Water efficient shower handsets
reduce the amount of water that

is used whilst still providing the full
feel of a normal shower. The Water
Label shows how many litres per
minute (L/MIN) showers use.

WC Suite (toilet)

Water saving toilets use less water
each time they flush - but still use
enough to clear the pan. The less
water used per flush, the more
efficient the product. The Water
Label helps customers compare how
much water a WC uses on average,
each time it flushes.

A water efficient WC might:

* have a split flush button to give a
choice of how much water to use.

* feature a redesigned pan and
reshaped cistern

Buying a modern system might

help consumers to reduce water
use. The size of cisterns has reduced
since 2001 when new regulations
were introduced. Consumers will
probably be familiar with dual flush
toilets as they have been used for
quite a few years.

22 SECTION 3: Overview of water efficient products

Basin tap
Water efficient basin taps might:

* be click taps with two flow rates —
one click to a low flow and two for
a higher flow;

* turn off automatically after a
certain amount of time to avoid
wasting water; or

e feature a lower flow rate that
consumes less water per minute.

The Water Label shows how

many litres per minute (L/MIN) each
tap uses, helping consumers to
identify water efficient models.

Bath

Water saving baths have curved sides
and raised ends to use less water
whilst still offering plenty of room

for people to relax in comfort. They
require less water to fill so use less
hot water — saving people money on
their energy bills. The Water Label
shows how many litres of water the
bath will take.

A water efficient bath might:

* have curved sides and raised ends
which uses less water to fill;

* have a more compact design
that requires less water to fill.
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Promotional materials

For consumers

Enjoy a high performance
shower and lower bills

Water efficient showers reduce the water you
use by up to half whilst giving you the same
full shower feeling.

You'll notice the difference on your utility bills,
but not on performance.

Use the Water Label to find a water saving shower.
Look in-store or visit: www.europeanwaterlabel.eu

To promote the Water Label and water efficient
products a range of artwork has been created.
Like the Water Label, these were tested with
consumers and plumbers. The different messages
and styles have been created to provide a flexible
suite of materials that can be used ‘off the shelf’
or adapted to fit in with your brand.

The communications resources are available in
three styles, two for consumers and one aimed at
plumbers/trade audience (see examples above).

Resources

high-efficiency taps
Ingenious ‘click taps' deliver instant control.
Saving you water and the energy needed to heat it.

You'll love the taps and you'll love the lower
utilty bills even more.

Use the Water Label to find a water saving tap.

For plumber/trade

Save your customers
up to £165 a year.*

Use the Water Label to find high-performance and efficient
taps, showers, toilets and baths from the brands you trust.

Look in-store or visit: www.europeanwaterlabel.eu

The materials explain the Water Label and also
cover specific bathroom products — baths, toilets,
showers and taps.

All the materials carry the Water Label website
address which can, like the rest of the text, be

changed to suit your company’s own requirements.

The next sections provide an overview of all the
resources for consumers and plumbers/trade
audiences.

Look for the Water Label in-store or online: www.europeanwaterlabel.eu

The resources also comprise ‘blank’ artwork ready
for you to customise with your own image or adapt
to create materials in different formats e.g. posters.

All of the resources are free for you to download
and use whether in-store, online or in your
brochures. The resources are available in a number
of formats to provide maximum flexibility for users.



Consumer resources

(Promoting the Water Label )

Purpose and key features
* To raise awareness of and explain the Water Label.
* Have simple, direct messages which:
o explains the Water Label;
o tells people they can save water, energy and
money (linking water use to energy bills);
o reassures people that performance won't
be affected; and
o provides a clear call to action.

* Formats available: pdf .indd

Adaptable artwork:

What is the Water Label?

The Water Label tells you how little or how much
water your taps, shower, toilet or bath use.

The more efficient the product is, the less water
(and energy needed to heat that water) you'll use.

You'll notice the difference on your utility bills,
but not on performance.

Look for the Water Label in-store or online:
www.europeanwaterlabel.eu
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Quattre bar Reflex

}.
* Suitable for high pressure water systems only  Suitable for all pressures and water systems
* Bar mixer designed to surface mount * Separate temperature and flow controls
« Minimum pressure 0.5 bar  Maximum temperature stop with override button
« 3 spray patterns o Great performance even at low pressure (0.1 bar)
« Thermostatic temperature stability for « Thermostatic temperature stability for
safe showering for all the family safe showering for all the family

£169.96

What is the Water Label?

The Water Label tells you how little or how much
water your taps, shower, toilet or bath use.

The more efficient the product is, the less water
(and energy needed to heat that water) you'll use.

You'll notice the difference on your utility bills,
but not on performance.

Look for the Water Label in-store or online:
www.europeanwaterlabel.eu

The adaptable artwork could be used in a brochure or catalogue like this
shower example.




Consumer resources continued

Promotlng saving water, energy and Save water' save energy’
money using the Water label save money

Up to 25% of your household heating bill is spent
Purpose and key features on heating water. The Water Label is your at-a-
* To raise awareness of and explain the Water Label. glance guide to high-performance and efficient

. . . taps, baths, toilets and showers.
* Have simple, direct messages which:

o explains the Water Label;
o tells people they can save water, energy
and money (linking water use to energy bills);
o reassures people that performance
won't be affected; and
o provides a clear call to action.

The less water you use (and the energy needed to
heat it) the more energy and money you'll save.

Look for the Water Label in-store or online:
www.europeanwaterlabel.eu

* Formats available: pdf .indd

Adaptable artwork:

Save water, save energy,
save money

Up to 25% of your household heating bill is spent
on heating water. The Water Label is your at-a-
glance guide to high-performance and efficient
taps, baths, toilets and showers.

The less water you use (and the energy needed to
heat it) the more energy and money you'll save.

Look for the Water Label in-store or online:
www.europeanwaterlabel.eu

The adaptable artwork can be combined with an image and used as a
poster like this example.
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Consumer resources continued

(Showers )

Purpose and key features

* To raise awareness of water efficient
showers and promote the Water Label.

* It has a simple, direct message which:

o tells people they can save water,
energy and money;

o provides information on how water
efficient shower heads work;

o reassures people that performance
won't be affected;

o explains the Water Label; and

o provides a clear call to action.

* Formats available: pdf .indd

Adaptable artwork:

Enjoy a high performance
shower and lower bills

Water efficient showers reduce the water you
use by up to half whilst giving you the same
full shower feeling.

You'll notice the difference on your utility bills,
but not on performance.

Use the Water Label to find a water saving shower.
Look in-store or visit: www.europeanwaterlabel.eu

Advert style
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performance
shower and
lower bills

Aerated showerheads mix air into the
flow. Using less water (and the energy
needed to heat it) whilst giving you the
same full shower feeling.

Use the Water Label to find a water
saving shower. Look in-store or visit:
www.europeanwaterlabel.eu

Shelf-talker style

Poster style

Enjoy a high-
performance
shower and
lower bills

Aerated showerheads mix air into the
flow. Using less water (and the energy
needed to heat it) whilst giving you
the same full shower feeling.

Use the Water Label to find a water
saving shower. Look in-store or visit:
www.europeanwaterlabel.eu




Consumer resources continued

(ﬁéps :)

Purpose and key features

* To raise awareness of water efficient taps
and promote the Water Label.

* It has a simple, direct message which:
o tells people they are in control and
can save water, energy and money;
o provides information on how water
efficient taps work;
o highlights the Water Label; and
o provides a clear call to action.

* Formats available: pdf .indd

Adaptable artwork:

You'll love our
high-efficiency taps

Ingenious ‘click taps’ deliver instant control. Saving

you water, the energy needed to heat it and money.

Click once for low flow and twice for high.

You'll love the taps and you'll love the lower utility
bills even more.

Use the Water Label to find a water efficient tap.
Look in-store or visit: www.europeanwaterlabel.eu

Advert style
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You'll love our
high-efficiency taps

Ingenious ‘click taps’ deliver instant control.

Saving you water and the energy needed to heat it.

You'll love the taps and you'll love the lower
utility bills even more.

Use the Water Label to find a water saving tap.
Look in-store or visit: www.europeanwaterlabel.eu

Shelf-talker style

You'll love our
high-efficiency taps

Ingenious ‘click taps’ deliver instant control.

Saving you water and the energy needed to heat it.

You'll love the taps and you'll love
the lower utility bills even more.

water
label @

Bigger
Savings

Look in-store or visit:
www.europeanwaterlabel.eu

www.europeanwaterlabel.eu

Poster style




Consumer resources continued

(Toi lets )

Purpose and key features

* To raise awareness of water efficient toilets
and explain the Water Label.

* It has a simple, direct message which:
o gives people a compelling fact about
water use
at home and toilets;

Don’t flush your
o tells people they can save water

mohney awa
and money; y \
o reassures people that performance 22% of the water we use in our
"t b ‘H: t d homes is flushed down the loo.
won € arrected; Investing in a dual flush loo saves
o highlights the Water Label; and water and works just as well.
o provides a clear call to action. Use the Water Label to find a water
. . saving toilet. Look in-store or visit:
* Formats available: pdf .indd www.europeanwaterlabel.eu

Adaptable artwork: Shelf-talker style

Don't flush your
money away

Don‘t flush your
money away

22% of the water we use in our
homes is flushed down the loo.
Investing in a dual flush loo saves
22% of the water we use in our homes is flushed water and works just as well.
down the loo.
Use the Water Label to find a water
saving toilet. Look in-store or visit:

www.europeanwaterlabel.eu

Old style toilets typically use 13 litres of water
per flush. Dual flush systems work just as well,
but can use just six litres or less for a full flush
and four litres for a reduced flush.

Use the Water Label to find a water efficient toilet.
Look in-store or visit: www.europeanwaterlabel.eu

Advert style Poster style
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Consumer resources continued

(Baths )

Purpose and key features

* To raise awareness of
water efficient baths and
explain the Water Label.

* It has a simple, direct
message which:

o explains the key features
of water saving baths;

o tells people they can save
water, energy and money;

o reassures people that
performance won't be affected,;

o highlights the Water Label; and

o provides a clear call to action.

* Formats available: pdf .indd

Adaptable artwork:

Relax knowing you're
saving money

Water efficient baths are designed with curved sides
and raised ends and take less water to fill. The less water

you heat up, the more energy and money you'll save.

Sink into the same soothing bath experience.
The only difference you'll notice is on your utility bills.

Use the Water Label to find a water efficient bath.
Look in-store or visit: www.europeanwaterlabel.eu

Advert style
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Relax knowing
you're saving money

Baths designed with curved sides
and raised ends use less water

(and the energy needed to heat it)
whilst giving you the same soothing
bath experience.

Use the Water Label to find a water

efficient bath. Look in-store or visit:
www.europeanwaterlabel.eu

Shelf-talker style

Relax knowing you're
saving money

Baths designed with curved sides and
raised ends use less water (and the energy
needed to heat it) whilst giving you the
same soothing bath experience.

Use the Water Label to find
a water efficient bath.

water
_— | el

overflow (litres)

Max. 155 , Bigger

Max. 170 Savings

Max. 185

Look in-store or visit: Max. 200
www.europeanwaterlabel.eu

>200

www.europeanwaterlabel.eu

Poster style




Trade resources

Promoting the Water Label

Purpose and key features
To raise awareness of and explain the Water Label.

It has a simple, direct message which:
o explains the Water Label;
o tells plumbers they can save their
customers water, energy and money;
o reassures people that performance
won't be affected; and
o provides a clear call to action.

Formats available: pdf .indd

Adaptable artwork:

What is the Water Label?

The Water Label tells you how little or how much water taps,
showers, toilets or baths use. The more efficient the product is,
the less water and energy (to heat that water) it uses.

Your customers will notice the difference on their utility bills,
but not on performance.

Look for the Water Label in-store or online:
www.europeanwaterlabel.eu

Shelf-talker style

What is the
Water Label?

The Water Label tells you how
little or how much water taps,
showers, toilets or baths use.
The more efficient the product
is, the less water and energy
(to heat that water) it uses.

Your customers will notice the
difference on their utility bills,
but not on performance.

Look for the Water Label
in-store or online:
www.europeanwaterlabel.eu

Poster style



Trade resources continued

Promoting saving water, energy
and money using the Water label

Purpose and key features
To raise awareness of and explain the Water Label.

It has a simple, direct message which:
o highlights water, energy and money savings
o explains the Water Label,

o reassures people that performance
won't be affected; and

o provides a clear call to action.

Formats available: pdf .indd

Adaptable artwork:

Save your customers
up to £165 a year.*

Use the Water Label to find high-performance and efficient
taps, showers, toilets and baths from the brands you trust.

Look for the Water Label in-store or online: www.europeanwaterlabel.eu

*Based on an average family of four: up to £75 energy saving and £95 water saving (if water metered) each year.

Shelf-talker style

Help your customers
to save water,

energy and money

Use the Water Label to
find high-performance

and efficient taps, showers,
toilets and baths from

the brands you trust.

Save your customers
up to £165 a year.*

Look for the Water Label
in-store or online:
www.europeanwaterlabel.eu

*Based on an average family of four: up to £75 energy saving and £95 water saving (if water metered) each year.

Poster style



Trade resources continued

Showers

Purpose and key features
To raise awareness of water efficient showers and
promote the Water Label.

It has a simple, direct message which:
o tells plumbers water efficient showers can help
save their customers water, energy and money;
o explains how water efficient showers work;
o provides reassurance that performance
won't be affected;
o explains the Water Label; and

o provide.s a clear ca!l to action. H ig h perfo rmance
Formats available: pdf .indd N
showers and lower bills?

Adaptable artwork:

Wiater efficient showers
reduce water use by up to
half whilst providing the
same full shower feeling.

Aerated showerheads mix air
into the flow. Your customers
will love the shower and, by
heating less water, love the
lower energy bills even more.

High performance showers
and lower bills?

Water efficient showers reduce water use by up to half

whilst providing the same full shower feeling. Ues bis iy lelec) o el

water saving shower. Look in-store
Aerated showerheads mix air into the flow. Your customers or visit: www.europeanwaterlabel.eu
will love the shower and, by heating less water, love the

lower energy bills even more.

Use the Water Label to find a water saving shower.
Look in-store or visit: www.europeanwaterlabel.eu

Shelf-talker style Poster style



Trade resources continued
Taps

Purpose and key features

To raise awareness of water saving taps and highlight
the Water Label.

It has a simple, direct message which:

o tells plumbers water efficient taps can help
save their customers water, energy and money;

o explains how water efficient taps work;

o provides reassurance that performance
won't be affected;

o explains the Water Label; and

o provides a clear call to action.

Formats available: pdf .indd

Adaptable artwork:

A tap that saves
your customers

water and money

Dual action click taps put your customers in control
— click once for low flow, twice for high.

They'll love the taps and, by heating less water,
love the lower energy bills even more.

Use the Water Label to find a water saving tap.
Look in-store or visit: www.europeanwaterlabel.eu

Shelf-talker style

A tap that saves your
customers water and money

Dual action click taps put
your customers in control
— click once for low flow,
twice for high.

They'll love the taps and,
by heating less water,
love the lower energy
bills even more.

Use the Water Label to find a

water saving tap. Look in-store
or visit: www.europeanwaterlabel.eu

Poster style



Trade resources continued

Toilets

Purpose and key features
To raise awareness of water saving toilets
and highlight the Water Label.
It has a simple, direct message which:
o tells plumbers that water efficient toilets
can help save their customers water
and money;
o explains how water efficient toilets work;
o highlights the Water Label; and
o provides a clear call to action.

Formats available: pdf .indd

Adaptable artwork:

Don’t let your
customers flush

their money away

22% of the water used in the homes is flushed down the loo.

Dual flush systems work just as well, but typically use
only six litres or less for a full flush and just four litres for
a reduced flush.

Use the Water Label to find a water saving toilet.
Look in-store or visit: www.europeanwaterlabel.eu

Shelf-talker style

Resources

Don’t let your customers
flush their moneylaway

22% of the water used in
the homes is flushed down ,"Vgter

Aerage fushin

the loo. .Vw"""""""g a*

Dual flush systems work just
as well, but typically use
only six litres or less for a
full flush and just four litres
for a reduced flush.

Use the Water Label to find a

water saving toilet. Look in-store
or visit: www.europeanwaterlabel.eu

Poster style



Trade resources continued

Baths

Purpose and key features
To raise awareness of water saving baths and
highlights the Water Label.
It has a simple, direct message which:
o explains how water efficient baths work;
o tells plumbers that water efficient baths
can help save their customers water
and money;
o highlights the Water Label; and
o provides a clear call to action.

Formats available: pdf .indd

Adaptable artwork:

Water efficiency
made simple

Water efficient baths are designed with curved sides
and raised ends and use less water to fill.

Give your customers the same soothing bath experience
and help them to save water, energy and money.

Use the Water Label to find a water saving bath.
Look in-store or visit: www.europeanwaterlabel.eu

Shelf-talker style

Resources

Water efficiency
made simple

Water efficient baths are
designed with curved sides
and raised ends and use less
water to fill.

wa
’abel

Give your customers the same
soothing bath experience

and help them to save water,
energy and money.

Use the Water Label to find a

water saving bath. Look in-store
or visit: www.europeanwaterlabel.eu

Poster style



Training pack

Downloadable as a PowerPoint
presentation, our Water Label and water
efficiency training materials (for retail
and trade staff, trade associations and
training bodies) can be easily adapted
to a wide range of training formats.

37 SECTION 4: Resources

The training covers:

1. The Water Label

2. Water efficiency

3. Water efficient products

4. Technical information (for plumbers)
5. Consumer insights

6. Messaging: what to tell customers
7. Further information

The training presentation is designed to take
about 30 minutes to deliver. The training
materials are available on the Water Label
website: www.europeanwaterlabel.eu

ceee

Save Water and Money
with the Water Label

Prepared by: [insert name]
[insert position/organisation]

Water saving by numbers

The typical number of litres of "
8 0 water used taking a bath Older toilets can
1 3 use up to 13 litres

in a single flush
Modern toilets

A short shower can use just 6
can use as little as i
litres or less

26 litres of water

’ o Up to 25% of your household heating
3 (Q billis spent heating water.

Is the amount an average family of four could save
1 6 5 each year by replacing an inefficient shower head with a

water efficient shower head.




SECTION 5:

Contacts and further
information



Contact us

For further information on the Water Label and information
on how to register brands and products, contact:

4 )
Water Label Company Limited,

Innovation Centre 1,

Keele Science & Business Park,
Newcastle Under Lyme, Staffs,
ST5 5NB. UK

Telephone: +44(0)1782 631619
Fax: +44 (0)1782 630155

Email: info@europeanwaterlabel.eu

Web: www.europeanwaterlabel.eu

N\ J

NB. The Water Label remains the property of The Water Label Company at all times and permission to reproduce the label in
any other format than those provided must be gained before use. Further information can be obtained from the Water Label
Administrator (see details above).
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Appendix 1

Guide to alternative Water Label formats

FORMAT

VISUAL IMAGE

USE

DESCRIPTION

SIZING

NOTES

Reduced size
Label

water ‘

a label
Foer]

Only for use where space
is restricted e.g. product
catalogues or brochures.

These Labels only show the water
consumption score and colour
arrow for the specific product
listed (see example on the left).

No smaller than 20mm deep.

If this size of Label is used
then a full explanation of
the Water Label MUST be
included in the document it
appears in.

Online Label

If this size of Label is used

one-line Label

Label should only be used
in printed catalogues
where space is severely
restricted.

than 5mm high.

water Only to be used when The rating value must be the It must never appear less
i space is restricted. same colour as the arrow on than 7mm high. then a full explanation of
the Label. the Water Label MUST be
included in the document it
appears in.
Extra small This version of the Water | The rating value must be in black. | It must never appear less If this size of Label is used

then a full explanation of
the Water Label MUST be
included in the document it
appears in.

Supply Line Flow
Regulator Labels

To be used when a
shower handset is
supplied alongside a
supply line flow regulator.

The product may have two
Water Label ratings to show the
efficiency with and without the
flow regulator fitted.

Numbers must be to two
decimal places.

Text must be Arial and be in the
same colour as the rating.

A full explanation of the
Water Label MUST be
included in the document
it appears in.

Recommended
Label

To be used with some
products, such as electric
showers and urinal
controllers, which are not
yet covered by the Water
Label rating system.

There are two versions: a large
one (left) and a small one (right).

The large version: no smaller
than 35mm deep.

The smaller version: a
minimum width of 10mm.
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Find out more about the
Water Label by visiting
www.europeanwaterlabel.eu




